Latin American Consumers Ready for Smart Home
Thursday 9th February 2017 — London, Miami, Sao Paolo, Mexico City, Buenos Aires,
Santiago — Over three quarters of consumers surveyed in Latin America’s leading
economies say they want to know more about Smart Home products, according to a
survey announced today by CONTEXT, the IT market research company at the GTDC
LatAm Conference in Miami, USA. This potential demand for the new global wave in
technology products presents significant opportunities for the IT channel in Latin
America, says CONTEXT.
Carried out in January 2017, the CONTEXT Survey covered 2,000 consumers in Brazil,
Mexico, Argentina and Chile. "Although there is an encouraging level of awareness of
Smart Homes in these countries,” commented Adam Simon, CONTEXT Retail Business
Global Director, “this is not rooted in a deep understanding of the concept due to a
limited exposure to Smart Home products or ideas. This is hardly surprising given that
no one channel is doing a good job of explaining or showcasing the concept. Where
people have picked up on Smart Home, it tends to be from online sites rather than from
personal contact via things like store displays.”
The Survey found that 9 out of 10 people had at least one worry about the idea of the
Smart Home, including product malfunctions, privacy concerns and identity theft.
The top three user scenarios encouraging consumers to buy Smart Home products were
"arriving home", "waking up", and "advanced security”.
In terms of the Smart Home hubs people would be most likely to trust, Apple, Amazon
and Google dominate. Amazon leads in Brazil, Apple in Mexico and Chile, and Google in
Argentina.
"Despite the lack of deep knowledge and the barriers this creates, the good news is that
across all countries there is an appetite to learn more,” said Simon. “This is especially in
terms of how they can save money, and how they can make home living more
enjoyable, easier and better.”
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